SM. BUS. MANAGEMENT


Ch. 10 Part 1

Marketing Mix

Short-term marketing objectives are for ________________________________.

Long-term marketing objectives are for ________________________________.

When objectives are clearly written, they provide a ________________________ for developing your individual marketing _______________________ and your overall marketing ________________.

A marketing plan consists of four strategies. They are –

1. 3.

2. 4.

The combination of these four strategies is called the _____________________.

To reach your marketing objectives, all __________ _______ must be _______________ appropriately.

The combination of _________________, ___________________, _________________, and _____________________ strategies that you use is called the __________________________ _________________.

They also help you to measure your ______________________.

PRODUCT STRATEGY

This strategy deals with ________________ or __________________.

Product ______________________ are crucial to your business’s _________________.

Products that do not __________________ customer ____________ or expectations will _________ sell.

Your product is a ______________________ of features or _____________.

Physical product features include _____________________________________

_______________________________________________________________.

Intangible (things you cannot see, feel, etc.) include ______________________,
____________________ contracts, ________________, installation, and instructions.

Service businesses also have intangible benefits that include ____________________, health, a sense of well-being, and ____________________________.

Branding, packaging, and labeling deal with how you will __________________ your product and how can it stand out from the ___________________________.

A brand is:

A package is:

A label is:

Product selection deals with what products you will ____________. Are you going to ____________________ them or _________________ them?

Steps to developing and manufacturing new products to sell involves the following steps:

1.

2.

3.

4.

Choosing products for resale involves gathering the following information:

1. 

2.

Product positioning refers to:

Examples:

How do you decide on a product position?

You can position your product through its ___________________, _______________________, ____________________ and _______________.

Product mix refers to:

If you are going to offer multiple products, you should think about how they __________________ to each other.
What you sell will depend on the ______________ you want to project and the _________________ you are ___________________.

What decisions need to be made with regard to product strategy?
PLACE STRATEGY
Involves how you will _________________________ your goods and services.
_______________ will your customers _________ the product/service?

______________ will they buy it?

Will your product actually be _______________ and _______________ for sale?

Place strategy involves the _______________________ of your product – to your ____________________ and to your ____________________.
The place strategy is also called the __________________________ strategy.

A channel of distribution is:

A direct channel moves a product from ________________ to _______________ with _____ __________ in between. 

_________________ businesses are examples.

An indirect channel uses __________________________. These are people or businesses that move products _______________________ producers and final users. They include:

An example of an indirect channel is a _________________ designer.

If you are a producer (manufacturer), you will be concerned with sending products through a ________________________. If you are a retailer (seller), you will be concerned with ___________________ products. If you are a wholesaler, you will be concerned with __________________.

The channel of distribution you choose can _______________ or ____________ your product’s cost. It can affect potential for loss or ____________________. It can also determine how ___________________ your product ________________ customers.

Intensity of distribution: how _______________ you will distribute your product.

Intensive distribution involves:

Example:

Selective distribution limits:

Example:

Exclusive distribution limits:

Example:

Transportation – the method affects how ______________ your product _____________ consumers. It also determines __________________ costs. It will also determine how your product will be _____________________.

Place strategy also involves location, ____________________, and __________________________.
Some considerations in making your place strategy include:

