Market Research
Research guides your business's marketing plan and the four Ps of marketing: product, price, place and promotion. This research gives you the information to determine the essential details of each crucial variable. For example, a customer survey can reveal how you can improve your product, and what price customers are willing to pay for it. Sales research helps determine where to place your product -- geographically as well as the merits of an online strategy. Demographic research details habits of your customers, including where they get their information so you can make smart advertising buys to promote your product.
Your committee will be required to develop and utilize primary research.  You will use the following methods to gain information about your customer.  Some information will need to be generalized.
1. You will create a customer survey (minimum 10 questions) about if they would use your product and how.
a. You need to solicit 100 responses to your survey.
2. Create a complete demographic profile of your potential customers.  Be sure to include the following; age range, gender, religious affiliation, race/ethnic background, marital status, family size, income levels, employment status and, any other pertinent information.
3. Develop a focus group for your product.  You will need to establish what the goal of the focus group is, how participants will be selected, description of the physical environment of the focus group, how will the “experiment” be conducted, how will the results of the focus group be tallied and, a focus group summation report will be generated.
[bookmark: _GoBack]Your final presentation will consist of all the research materials your team utilized and presented to the other committees.  Each member will need to speak how a particular tool was used and the result it generated or planned to generate.  In addition, each member will be required to write a 2-page reflection on their assignment and the process of creating and implementing market research tools.
