International Business Chapter 6-4 – The Nature of Competition
 I. The Nature of Competition
	A. International Business Competition
		1.  Which markets do businesses often compete in?
		2.  What is the domestic market?
		3.  What is the international market?
		4.  How can companies or countries gain a competitive advantage?
		5.  In your own words, what is a competitive advantage?
		6.  How else can companies compete?
	B. Three Factors Affecting Competition
		1.  Number of Companies
a. How does the number of companies selling the same product impact competition?
		2.  Business Costs
a. What might prevent new companies from starting in a particular business or product?
			b. What are barriers to entry? Provide an example of a barrier to entry.
		3.  Product Difference
a. How are companies convincing consumers that their products are different or better?
b. What is an example of a business trying to gain a competitive advantage?
			c. Why do companies use advertising?
	C. Benefits and Concerns of Competition
		1.  What can competition improve in a nation?
		2.  How can a company become a concern for a nation?
	D. Types of Competitive Situations
		1.  Define industry – 
			a. What is the market structure of an industry?
		2.  Define pure competition – 
			a. What is an example of pure competition?
			b. What determines price in a pure competition situation?
			c. What impact does pure competition have on rival businesses?
		3.  Define monopolistic competition – 
			a. How do companies attract customers from their competition?
			b. What are the two ways products can differ?
				-
				-
		4.  Define oligopoly – 
			a. What is occurring in this market situation?
			b. What are two examples of oligopoly?
				-
				-
		5.  Define monopoly – 
[bookmark: _GoBack]			a. What is the level of competition in a monopoly?
			b. Why are monopolies very unusual to exist?
c. Are there any monopolies in the United Sates?  If so, how could they exist?
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